
COMMES des GARCONS



The label was started in Tokyo by Rei Kawakubo in 1969 and established 
as a company Comme des Garçons Co. Ltd in 1973. It became success-
ful in Japan in the 1970s; a menswear line was added in 1978. The year 
1981 saw Comme des Garçons’s debut show in Paris. It created a splash 
for its predominant use of black and distressed fabrics. Throughout the 
1980s, Comme des Garçons’s clothes often had the destroyed look.



Collaboration With Other Brands



Rei Kawakubo



Comme des Garçons specialises in anti-fashion, austere, sometimes deconstructed 
garments. During the 1980s, her garments were primarily in black, dark grey or 
white. The materials were often draped around the body and featured frayed, un-
finished edges along with holes and a general asymmetrical shape. Challenging the 
established notions of beauty she created an uproar at her debut Paris fashion show 
where journalists labeled her clothes ‘Hiroshima chic’ amongst other things. Since 
the late 1980s, her colour palette has grown somewhat.



Anti-fashion is an umbrella term for various styles of dress which are explicitly 
contrary to the fashion of the day. Anti-fashion styles may represent an attitude 
of indifference or may arise from political or practical goals which make fashion 
a secondary priority. The term is sometimes even used for styles championed by 
high profile designers, when they encourage or create trends that do not follow 
the mainstream fashion of the time.
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Fumito Ganryu



Since 2004, Comme des Garçons has developed a market-based department 
store concept, stocking its main collections, its other brands, such as Shirt, 
Play, and a wide range of international designers. Its original market store, 
called Dover Street Market, is in Mayfair in London. In 2010, the company 
opened I.T Beijing Market Comme des Garçons, which was followed by a 
new market store in Ginza, Tokyo, in 2012 and New York in 2013.


